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FAO Michael Leidig 

Further to my last commucation of 15 April, I now have two more questions about CEN 

stories which I'd like to put to you. I'd also like to confirm that you received this email and 

letter, which I've included in full below. If possible, please could you reply by the deadline set 

for the original email - Tuesday April 21. 

1. In May 2014, a story appeared on sites including Metro and The Huffington Post (since

corrected) which claimed that Chinese teenagers were attempting to alieviate feelings of 

loneliness by taking cabbages for walks. 

The story included quotes from "Chinese psychiatrist Wen Chao" explaining how walking a 

cabbage on a lead can help reduce feelings of isolation, and from a 17-year-old called Lui Ja 

Chen, who supposedly said: 

"I feel I can transfer my negative thoughts about myself to the cabbage, go for a walk with it 

and come home feeling better about myself." 

However, it would transpire the teens were not walking cabbages because they were lonely; 

they were walking cabbages as part of an art installation by Chinese artist Han Bing, who has 

been walking cabbages as part of his art for over a decade. How was CEN able to obtain 

quotes from multiple people about how walking the cabbages was a psychiatric intervention 

when that doesn't appear to have been the case? 

2. In February CEN sent out a story about a woman named Elena Lenina, who dyed her

kitten pink - causing the animal's death from blood poisoning. It was covered by outlets such 

as The Daily Mail and Metro. As Gawker's Antiviral diagonal pointed out, the story was false. 

The kitten was not dead. Lenina was in fact posting pictures of it, very much alive, on social 

media. How did CEN come to the incorrect conclusion that it had died? Did CEN attempt to 

do anything to restore the damage to Lenina's reputation? 

As per my previous email, I'd like to reiterate how firmly I believe it would be in your interests 

to submit to an interview and contribute to this story. We do not want to write a takedown of 

your agency, but a nuanced assessment of the realities of viral news production. It will be 

very difficult to do this without your input. 

Yours sincerely 

Alan White 

Email sent 15 April: 

Dear Mr Leidig, 

 












